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This report outlines communications initiatives
carried out by the College over the last quarter. In
order to fulfill the Board’s strategic objectives, the
College participates in external events and creates

social media content that support the registrant
base as well as educating the public on the role of

the college, the role of opticians as regulated health
professionals and the complaints process. 

PURPOSE



Highlights
FOR YOUR CONSIDERATION: 

The report is divided into the following sections, giving

examples of the communications efforts by

communications platform.

Statistics by platform

Public and registrant engagement 

Social Media Campaigns

Website Traffic

Eblasts

Consultations 



STATISTICS BY PLATFORM

In keeping with our strategic priority of public
engagement, the college continues to work with a

social media consultant to manage our presence on
Facebook, Twitter, Instagram, and LinkedIn with

direction, from senior staff. The COO’s social media
content is now in both English and French.



1,555 followers 31%      in Q1
56 posts in 2025

LinkedIn

690 followers 2.8%     in Q1
56 posts in 2025

Facebook
869 followers 14%     in Q1
56 posts in 2025

 

Instagram 

 119 followers 1.7%     in Q1 
56 posts in 2025

X

Statistics by Platform
We are continuing to grow our social media reach:



Q1 2025 Q1 2024
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IMPRESSIONS
#OF TIMES CONTENT WAS DISPLAYED

1.3K views from February 10 to
April 18, on Instagram Stories,

demonstrating sustained audience
interest in short videos the COO is

sharing. 



AUDIENCE INTERACTIONS WITH COO POSTS, INCLUDING LIKES, COMMENTS, CLICK AND SHARES 

ENGAGEMENT RATE Q1 2025  
COO Average Engagement Rates  
Facebook: 2.9%

Instagram: 3.32%

LinkedIn: 7.64

X: 26.1%
(Note: Due to a smaller follower base on X, the engagement rate

appears higher than on other platforms.)

For Comparison

Average Healthcare Engagement Rates
LinkedIn: 3.3%

Instagram  3.7%

X: 2.3%

Facebook: 1.9% 

Average Government Engagement Rates
LinkedIn: %2.7

Instagram 3.5%

X: 1.7%

Facebook: 1.5% 

Source: Hootsuite
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CLICK THROUGH RATE AVERAGE CALCULATED BASED ON TOTAL # OF CLICKS TO LINKS & REACH

AVERAGE CLICK THROUGH RATE

Click through rate measures how

effectively a social media post, drives

users to click a link to a destination

like a website, a blog post, or an email

signup. It measures the percentage of

people who click on a link or call-to-

action after viewing the content. 



PUBLIC & REGISTRANT
ENGAGEMENT 

Since the March Board Meeting, COO staff attended
the following events:

March 11, 2025: Seneca Trade Show 
March 23, 2025: AOE Trade Show, Markham
April 6, 2025: OOA Trade Show, Richmond Hill



Social Media
Campaigns

TOP PERFORMING CONTENT BASED ON ENGAGEMENTS

AN ENGAGEMENT IS A MEASURE OF USER INTERACTION WITH A
POST INCLUDING LIKING, COMMENTING, SHARING OR CLICKING

ON A LINK.  



EDUCATING THE PUBLIC 

Posts on educating the public had some of the highest numbers of

engagements in Q1. 

Q1 FACEBOOK POSTS WITH THE HIGHEST ENGAGEMENTS 

Visiting an Optician | 188 engagements 

COO’s public protection role | 248 engagements 

Final year of the COO’s Strategic Plan | 144 engagements 

Q1 INSTAGRAM POSTS WITH THE HIGHEST ENGAGEMENTS 

COO’s public protection role | 499 engagements 

Q1 LINKEDIN POSTS WITH THE HIGHEST ENGAGEMENTS 

COO’s Regulatory Role | 288 engagements 

Q1 X POSTS WITH THE HIGHEST ENGAGEMENTS 

Role of the College’s Board | 15 engagements 

Join the COO’s Board meeting | 9 engagements 

 

FINAL YEAR OF THE COO’S STRATEGIC PLAN | 144 ENGAGEMENTS 

https://www.facebook.com/CollegeOptician/posts/pfbid0wqYdahEYi5XpPdhYPAKsuLYCRBqbBLd3Ayj98PweTBLjeJ7nDQdcNwXdQW1BgeHKl?rdid=edr2EXQ0GLW6N0pr
https://www.facebook.com/CollegeOptician/posts/pfbid02ZQ63o3X44Mo8vYyTvyJEPy4NCTQQM7pA5JDtmxP48paJrRTTyRmbUVMXaMeSadGcl?rdid=Eai51LQg1Kc7Fv5O
https://www.facebook.com/CollegeOptician/posts/pfbid0283FEBWkNmyWC1U12VoNf69qqpQRKDjNaE3M3WCeqAmHQkvn8e6WTUEFykKSXg6pSl?rdid=6FNv2XgEhfU8wWVw
https://www.instagram.com/reel/DGgbor6B_PZ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.linkedin.com/posts/college-of-opticians-of-ontario_ontarios-opticians-are-regulated-health-activity-7292912595290730496-tHLp?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1880315195458798026
https://x.com/CollegeOptician/status/1895504494915436580
https://www.facebook.com/CollegeOptician/posts/pfbid0283FEBWkNmyWC1U12VoNf69qqpQRKDjNaE3M3WCeqAmHQkvn8e6WTUEFykKSXg6pSl?rdid=6FNv2XgEhfU8wWVw


NEWS FROM THE COLLEGE
Below is a list of posts with the highest number of engagements in Q1

organized by platform. 

Q1 FACEBOOK POSTS WITH THE HIGHEST ENGAGEMENTS 

AOE Conference post | 193 engagements 

January is Glaucoma Awareness Month | 161 engagements 

Q1 INSTAGRAM POSTS WITH THE HIGHEST ENGAGEMENTS 

2025 Renewals and Decals  | 419 engagements 

AOECE Event Follow Up | 366 engagements 

Q1 LINKEDIN POSTS WITH THE HIGHEST ENGAGEMENTS 

Glaucoma Awareness Month | 467 engagements 

Seneca Polytechnic’s Optical Tradeshow | 454 engagements 

Pursuing Opticianry in Ontario? | 316 engagements 

Q1 X POSTS WITH THE HIGHEST ENGAGEMENTS 

Delivery of your 2025 Renewals and Decals | 34 engagements 

Life Membership Designation | 14 engagements 

AOECE EVENT FOLLOW UP | 366 ENGAGEMENTS 

https://www.facebook.com/CollegeOptician/posts/pfbid0PG6sgLZizHWzNcF28iBm87ic9Y47dupdpMowFrGRAgfcU2u3Es6SfBm8tepWBmNcl?rdid=0UO1BgMhlNIEiYoO
https://www.linkedin.com/posts/college-of-opticians-of-ontario_glaucomaawarenessmonth-eyehealth-visioncare-activity-7283483280690102272-zXgB/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.instagram.com/p/DFLRdFptrOO/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DHq3kmwR_tM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.linkedin.com/posts/college-of-opticians-of-ontario_glaucomaawarenessmonth-eyehealth-visioncare-activity-7283483280690102272-zXgB/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_senecastudentnight-futureopticians-ontarioopticians-activity-7304955068703772672-BZoD/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_opticianry-becomeanoptician-ontarioopticians-activity-7303429222386044929-4air/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1882478393934876807
https://x.com/CollegeOptician/status/1885024385154625743
https://www.instagram.com/p/DHq3kmwR_tM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D


 PRACTICE SUPPORT
Posts about practice support were among the highest-performing content in terms of number of

engagements in Q1.

Q1 FACEBOOK POSTS WITH THE HIGHEST ENGAGEMENTS 

FAQ Dispensing prescription eyewear | 1,200 engagements 

FAQ: Valid prescription? | 288 engagements 

FAQ: Contact lens follow-up | 184 engagements

CE Renewal reminder inactive class | 160 engagements 

Q1 INSTAGRAM POSTS WITH THE HIGHEST ENGAGEMENTS 

FAQ: Valid prescription? | 840 views 

Thinking of opening an eyewear store? | 573 engagements 

FAQ: Contact lens follow-up | 406 engagements

Renewal deadline | 377 engagements 

FAQ: Sharing patient file | 338 engagements

Q1 LINKEDIN POSTS WITH THE HIGHEST ENGAGEMENTS 

Thinking of opening an eyewear store? | 522 engagements 

FAQ: Dispensing prescription eyewear | 511 engagements 

FAQ: Sharing patient file | 345 engagement 

Q1 X POSTS WITH THE HIGHEST ENGAGEMENTS 

Thinking of opening an eyewear store? | 8 engagements 

FAQ: SHARING PATIENT FILE | 345 ENGAGEMENT 

https://www.facebook.com/CollegeOptician/posts/pfbid0wdXsUQDLbAz9Bk2xKY6apojo7HQ5rwSpNUR4ioCDrtED1KVaW1bA3feaHqYCU3Nml?rdid=M78LiJxmdzIINKNt
https://www.facebook.com/watch/?v=629958486182957&rdid=nYqFY7zdIeDx5m7x
https://www.facebook.com/watch/?v=1527403234884899&rdid=f1qAMhGBi8fuJNll
https://www.facebook.com/CollegeOptician/posts/pfbid0Zf3ti2pLgEQNH2p58zuKXUjdNExA4Xz79Dqm94Yh2rgMxbCwDLg5yq5VQPaWxtNsl?rdid=grdGy8shudg4M8wS
https://www.instagram.com/reel/DGa-O75MXnM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DHOrFJ8o_5M/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DHs7kbiPXHw/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DEk1fS6vZk_/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/reel/DFvBSH4PdZ9/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.linkedin.com/posts/college-of-opticians-of-ontario_ontarioopticianry-ontarioopticians-activity-7306736013177933826-fJvD/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_opticianry-ontarioopticians-publicsafety-activity-7294717380067307520-L4Bv/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.linkedin.com/posts/college-of-opticians-of-ontario_opticians-do-you-know-your-responsibilities-activity-7293274807343755264-lepc/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://x.com/CollegeOptician/status/1900970297764823514
https://www.linkedin.com/posts/college-of-opticians-of-ontario_opticians-do-you-know-your-responsibilities-activity-7293274807343755264-lepc/?utm_source=share&utm_medium=member_desktop&rcm=ACoAAAk8pD0BV0hfOYqpyQMU1yIE3Lw6V-m5PH0
https://www.instagram.com/p/DHq3kmwR_tM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D
https://www.instagram.com/p/DHq3kmwR_tM/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA%3D%3D


Website
Traffic



0 2000 4000 6000 8000

Public Register

The 3 O's Blog Post*

Jurisprudence

Applicants

Practice Advice FAQ

COLLEGEOFOPTICIANS.CA

The most visited landing pages from May 15,

2024, to May 15, 2025. A landing page is the page

a user first visits on the website. 

*Refers to COO public blog post: “Optician,

Optometrist, Ophthalmologist? Do you know the

difference?”  

https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference
https://collegeofopticians.ca/news/view/optician-optometrist-ophthalmologist-do-you-know-the-difference


EBLASTS

Since the last report we
have been busy! 11 eblasts
were sent to registrants
and system partners.

WEBINAR SERIES  

COO Equity Webinar Part 2 - Recording now Available | May 6

Webinar Series  | March 11  

Webinar Series Reminder | March 21 | 392

QUALITY ASSURANCE

2025 CRE Process | March 13 

ELECTIONS 

Second Nominations Reminder District 4 | May 21

Second Nominations Reminder District 6 | May 21 

Second Nominations Reminder District 7 | May 21 

Board Elections District 4 | May 14

Board Elections District 6 | May 14 

Board Elections District 7 | May 14 

Nominations now open in District 4 | April 23

Nominations now open in District 6 | April 23

Nominations now open in District 7 | April 23

FROM REGISTRATION 

Notice of Intent to Revoke | May 20 

Suspension Reminder under 3 years | March 5

Suspension Reminder over 3 years | March 5 

  



CONSULTATION &
FEEDBACK

The COO seeks regular

feedback from registrants

and system partners on

proposed policy changes.  

0 100 200 300 400 500

Peer & Practice Assessment Fees

Election Reform

Inactive Class

Standards of Practice

Life Member Survey

COO Registrant Survey

RESPONSE RATES TO SURVEYS IN 2024 AND TO DATE IN 2025.



Let's get social!
Board and Appointed Members can support the
COO’s communication efforts by following us,
liking posts, or sharing them on your feed. 

While we also welcome your comments, we
recommend ensuring all engagement is
consistent with the social media appendix to the
board and committee code of conduct. 

collegeoptician

On Instagram @

College of Opticians of Ontario 

On Facebook @

@CollegeOptician

On Linkedin @

@CollegeOptician

On x @


